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A NEW CALIFORNIA LLC WHERE WE LEVERAGE THE
VINTAGE VESSELSOF THE 20'S, 30S AND 40S THROUGH
A UNIQUE, THREE CHANNEL STRATEGY
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> ,‘ WHAT IS THE OPPORTUNITY?

’.

-.

A TYPE OF UNIQUE MARINE ARB UIRING VINTAGE MOTOR
YACHTS BASED UPON THE REALI VERY SOFT RESALE MARKET,
AND MAKING THEM AVAILABLE LIC FOR CHARTER DAY-

TRIPS AND OVERNIGHT STAYS BASED HEIR PERCEPTION AS A RARE
LUXURY .




MARKET DYNAMICS

THERE ARE SOME INTERESTING DYNAMICS WHICH SUGGEST THE
TIMING IS RIGHT FOR AN ORGANIZED, MULTI-TIERED, EXCLUSIVE

BOATING ALTERNATIVE.
~ % AMONG THEM ARE:
" * A GROWING ECONOMY AND GOOD CHARTER MARGINS
* MODEST OPERATIONAL EXPENSES
e VINTAGE VESSELS OF THE TYPE WE WOULD UTILIZE (36-55 FOOT
MOTORYACHTS AND THE RESALE MARKET IS VERY SOFT :
e SOME VESSELS CARRY FAMOUS PEDIGREES WHICH COULD ENHANCE =
THE MARKETING




OVERNIGHTS

ABOARD 36- 55 FOOT
PERSONAL MOTORYACHTS
IN SAN FRANCISCO BAY
AND OTHER
WEST COAST MARKETS




FRACTIONAL USE
TIMESHARES IN

ALL MARKETS




EXPERIENCED BOATERS

BAREBOAT AND STAFFED
CHARTERS IN ALL MARKETS







BB
o
e
=
= i e
- - = £
. I = .
mmﬁmmmm - .
. .
) . L
e -
ﬂ gy -
~ . - A
- = e .
S e - -
- i S e .
= NC s ) - :{:E
o . - - B
ﬁ | 3 2 : a
i - - % i R i
- i, ¢ - . o
i o e x S
L e v
/,/:é:';r’fw i O O i i i o g B
i i s - e e
i T L L
i e T | . L
daa .
T e .
e T :
e .
e H .
e e s
e | .
P o .
T E i
i . .

o, %
e e




CONTACT US:
TOM BOTTENBERG
MICHAEL CRALL

800-761-5716
VintageYacht.com

VINTAGE YACHT PARTNERS, LLC




